Erasmus 30th anniversary
Treaty of Rome 60t anniversary

Erasmus+ and Europe

investing in people, enriching lives
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ERASMUS+ Youth and Sport 2014-2020
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3 objectives

HigheTVET
Higher Education
Education Adults Sport
Erasmus+ and Europe: Youth
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EU Impact '_'_"'
Tackle youth unemployment 3,000 students 5 million people
Equip people with right skills ;
Prevent radicalisation . ﬂ '
Develop EU identity and shared values 4 \
Benefit to all — social inclusion . g
Free movement 11 countries 33 countries

+ Open to the world
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Build the future Europe with &
the Erasmus+ generation

Individual mobility Mobility & Strategic
cooperation

Erasmus+




3 target groups

1. 2. 3.
European Socio- Decision
citizens economic MELGEES

actors



Other topics:
Equip people with right skills
Prevent radicalisation
Develop EU identity and shared values

Social inclusion

Free movement
Sustainable development...

Focus example: tackling youth unemployment

EU Impact Faces of Erasmus+ generation

How will Erasmus change your life? B o
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Erasmus trainees offered a position by their host company 7 \ 1 993 : Erasm us In Ita Iy
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° 2 Recruiters who value these skills
Southern Europeans;

I almost 1 in 2 students Northern Europe: 98%

EU average: 93%
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Faces of Erasmus+ generation

> Inspiring alumni and current participants/project coordinators from all
countries/fields/key actions - linked to campaign topics

= Celebrities (e.g. politicians, journalists, artists, athletes, etc.)

= Inspiring careers and life stories (including people from disadvantaged
backgrounds, people who made a difference in their community, etc...)




Multiple activities

MEDIA

EVENTS TOOLKIT

EU level For all multipliers Wide media coverage

- Press conference (Jan.) ° Common visuals .

- Celebrations (Mid-June) ° Key messages
. Closing (December) « Posters, flyers, banners,
infographics, videos

+ numerous national
and local events

Erasmus+

Specific webpage with
testimonials
calendar of events

Wide social media coverage



Anita - 23 - England

Erasmus+ Student
in Belgium 2015

Erasmus has transformed
the experience of studying in
Europe. Now Erasmus+ brings
new opportunities to all:
students, staff, trainees,
teachers, volunteers and
more. Since 1987, over three
million people participated

n Erasmus. This means
millions of life-changing
experiences, great stories,
funny anecdotes, unforget-
table memories adding up
every day.

Tell us about yours.

#HASHTAG
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ERASMUS 30 TERVEK

PROMOCIO

FELSOOKTATAS KOZOKT/SZAKKEPZ/FELNOTT TAN IFJUSAG
Erasmus Szabadegyetem (1 napos verzid)
e 6-9 érdekes szakmaban dolgozé volt Erasmus 6sztondijas 20- European Youth Week
20 perces el6adasa — kozonségrendezvényként

Plakatkampdny 3 felvonasban

e elsé felvonas: legyél az Erasmus arca — kiildj egy fotot és egy szlogent/1 mondatot arrdl, mit adott neked az Erasmus
e masodik felvonas: casting (igazi + facebook szavazas is) / majd fotdzas és plakatkészités
e harmadik felvonas: driasplakatkampany orszagszerte + online formaban

Médiadsszeallitasok

Témak, személyek beajanlasa / fizetett cikkek

[

Futéverseny

Eurdpa Nap futdverseny részeként

Erasmus arcokat bemutaté kiadvany

Facebook jaték / applikacié
Facebook akciok az EB témakhoz kapcsoldodva
Infografikak / gifek

I

Erasmus 30 stand - oktatasi vasaron (Educatio), fesztivalokon, Eurépa Napon

Egyetemi roadshow
e az egyetemekkel (didkszervezetekkel is) egytittmikodésben,
adott forgatokonyv alapjan, de a helyi viszonyokhoz igazitva

Mobilitdsi 6rak kampany

felkészitett volt 6sztondijas didkok és fiatal dnkéntesek
foglalkozasokat tartanak iskolai csoportoknak

SZAKMAI

Erasmus 30 szakmai miihely
e aprogramban részt vett oktatok szerepére is 6sszpontositva,
fokuszban: az eredmények beépitése

Projekttermék-borze

kapcsolddva

az éves E+ konferencidhoz
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https://vimeo.com/183479880/0478e4223b

